List of Substantive Areas

Sampling Design

Frame construction

Types of sampling—list-assisted, Mitofsky-Waksberg, registers, dual frame designs, etc.

Within household respondent selection

Noncoverage issues: cellular phone-only households and non-telephone households

Mixed mode designs

Sampling rare populations

Data Collection Issues

Questionnaire development and testing

Standardized vs. Tailored Script Delivery

Script Translation

CATI software

CATI usability testing and design

Mode effects

Interviewer effects

Responsive (dynamic) telephone survey design

Coding open-ended responses

Longitudinal studies

Operational Aspects of Telephone Surveys

Cost management

Cost-benefit analysis 

Case management 

Training and monitoring interviewers

Interviewer recruitment and turnover

Meeting time deadlines and client expectations

Methodological innovation within a production environment

Call scheduling, maximum number of call attempts

Sample release and sample management

Final disposition codes for RDD surveys

Response outcomes; AAPOR/CASRO response rates and their calculation

Estimation Issues

Editing and imputation

Variance and bias estimation

Weighting telephone service interruption to account for non-telephone households

Post-stratification 

Statistical adjustments for nonresponse 

Combining data across modes and frames

Time series

Nonresponse

Relationship between response rate and nonresponse bias

Privacy and confidentiality

Public perceptions of telephone surveys vs. telemarketing

The effects of new technologies and/or legislation on telephone nonresponse

Non-ignorable nonresponse error

Methods to reduce and/or measure nonresponse (refusals vs. noncontacts)

