
Ohlsson (1996, JOS) introduced cross-classified sampling with an application to the Swedish 

Consumer Price Index. This paper discusses its use in a survey of pharmacies. The basic idea 

is that the population is defined by a cross-classification of establishments (e.g. pharmacies) 

by products (e.g. medicines) and that establishments and products are sampled independently. 

Aspects of design and estimation will be discussed. 


